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@ Canvi d’habits




El public canvia de canal

Les vies d’acceés a les noticies meés utilitzades pels
internautes a Espanya (Digital News Report 2017) son:
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El public canvia de canal

La principal via d’accés a les noticies dels internautes a
Espanya (Digital News Report 2017) €s:
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Trust in All Four Institutions Declines Boe e .a confianca
Percent trust in the four institutions of govemment, - |||je|‘ pU t'llc

business, media and NGOs, 2016 vs, 2017 %
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Traditional Media Shows Steepest Decline .a confian ¢a
Percent trust in each source for general news and information ‘“j el p (J t' I iC
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Un model economic
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= Difusio dels diaris d'informacio general a Espanya
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Newspaper extinction timeline

When new s in their current form will yme insignificant®
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En Catalunya
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digital, en cl¢a

Consum de mitjans de
comunicacio (EGM) a Espanya
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Canvis en la
inversio
publicitaria
Inversio publicitaria (2011):
5.008 Meuros

Inversio publicitaria (2016):
4.855 Meuros

(Infoadex)
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Una nova mentalitat

L’AUTORITAT ES VOL HORITZONTAL

EL PODER ES VOL TRANSPARENT

L’INDIVIDU S’HA APODERAT

L’ECONOMIA PASSA DEL COMPETIR AL COMPARTIR




